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Education
Ferdowsi University (2007-2012)

PhD Management; Organizational Behavior

Thesis: Identifying the dimensions and components of knowledge sharing behavior of academic
staff members and investigating the effect of emotional intelligence on it

Ferdowsi University
MSc Financial Management
Thesis: Investigating the effect of motivation on the quality of employee productivity

Assistant professor, Imam Reza International University (2005-present)

e Supervising postgraduate and PhD dissertations
« Delivering teaching sessions on organization theory, organizational behavior, human
resource management and consumer behavior

Research skills

« Organizational behavior
e Human resource management
« Financial Management

Journal Publications

A study on how open innovation influences on supply chain behavior

G Arabshahi, M Arabshahi, R Zaafarian


https://scholar.google.com/citations?view_op=view_citation&hl=en&user=RHoBtaAAAAAJ&sortby=title&citation_for_view=RHoBtaAAAAAJ:u5HHmVD_uO8C
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Uncertain Supply Chain Management 2 (4), 271-274

Factors influencing men's intent to buy foreign cosmetics: investigating the mediating role of consumer
attitudes

M Arabshahi, A Ghafourian Shagerdi, O Behboodi, A Nayebi
Journal of international business administration 2 (3), 87-107

Ghafourian shagerdi, A., Behboodi, O., & Nayebi, A.(2019). Factors Influencing Men's Intent to Buy
Foreign Cosmetics: Investigating the Mediating Role of Consumer Attitudes

M Arabshahi
Journal of International Business Administration 2 (3), 87-107

Growth and Development of Financial and Non-Financial Performance in the Insurance Industry Through
Relational Marketing Tactics

A Kamali Vahidi, M Arabshahi, O Behboodi
Monetary & Financial Economics 29 (23), 137-167

IDENTIFY AND RANK THE FACTORS INFLUENCING THE WELFARE OF RELIGIOUS TOURISM IN MASHHAD
USING MULTI-CRITERIA DECISION-MAKING TECHNIQUES (AHP)

M ARABSHAHI, O BEHBOODI, ER SHAH

JOURNAL OF GREATE KHORASAN 7 (23), 75-88

Investigating factors affecting the ethical buying behavior of green product consumers

A Ghafourian, O Behboodi, M Arabshahi, S Khani Sahraei
Consumer Behavior Studies Journal 7 (2), 235-253

Investigating the impact of tourism destination brand equity on trust, satisfaction and loyalty to
destination brand (Case Study: Bamyan-Afghanistan)

O Behboodi, M Arabshahi, S Danishwar
Journal of Quality Assurance in Hospitality & Tourism, 1-31

Investigation of the Effective Factors on the Development of Slow Tourism Among Urban Tourists Based
on Goal-Oriented Behavior Theory (Case Study: Mashhad City)

A Pourang, M Arabshahi, O Behboodi, M Kheirkhah

urban tourism 9 (1), 67-85
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Relationship between Ethical Intelligence and Service Quality: Mediator Role of Organizational
Commitment

SA GHAFOURIAN, M ARABSHAHI, A Pourang
ETHICS IN SCIENCE & TECHNOLOGY 13 (4), 86-94

The effect of autobiographical memory on travel intention: analysis of the role of matching the
destination with tourists' desires and satisfaction and attachment to the ...

O Behboodi, M Arabshahi, A Ghafourian Shagerdi
Journal of value creating in Business Management 3 (3), 1-23

The Effect of Sensory Cuess on Customers' Willingness to Buy with the Mediating Role of Consumer
Perceived Brand Ethicality (Case Study: Nafas Customers of Organic Products)

M Arabshahi, A Ghafourian Shagerdi, R Nikoee, O Behbodi
Journal of Agricultural Economics and Development 33 (4), 413-426

The effect of tourists' memories on Tourist purchasing behavior: An approach to spiritual tourism (Case
Study: Tourists in Mashhad)

O Behboodi, M Arabshahi, M Pashaee
International journal of Tourism, Culture & Spirituality 5 (2), 29-49

The impact of emotional intelligence on faculty members' knowledge sharing behaviors

M Arabshahi, M Lagzian, F Rahimnia, A Kafashpour

Management Science Letters 3 (12), 2963-2970

The Impact of Top Managers’ Knowledge Value on Knowledge Sharing Practices on Open Innovation
and Organizational Performance

M Arabshahi, A Kabiri, O Behboodi
Scientific Journal of Strategic Management of Organizational Knowledge 5 (1 ...

The relationship between personal characteristics, communication, and job satisfaction

M Arabshahi, G Arabshahi

Management Science Letters 4 (7), 1594-1604
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